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KOBPEHAWHIOBAA NMPOrPAMMA: NEPCNEKTUBLI PA3BUTUA B PECINYBJIUKE
BENAPYCb

MocnegHwe rogbl Ha 6enopycckoM pblHKe aKTMBHO HabupaloT  nonynsipHOCTb
KOOPEHAMHIOBbIE KapTOYHble NPOAYKTbI, KOTOPbIE, C O4HOA CTOPOHbI, NPEACTaBAAT CobOo
0BblyHYyl0 GaHKOBCKYI MNaTexXHy KapTy, C APYyron — AUCKOHTHYK KapTOuKy, KOTopas
obecneunBaeT [gepkaTento Mony4yeHre CKMQoK M apyrnx OOHYCOB B TEX WM WHbIX
npeanpusTMsIX TOProBu 1 cepauca.

KoBpeHauHr — coBMeCTHas nporpamMma, OCyLLECTBNSEMast SMUTEHTOM BaHKOBCKWX KapT,
NNaTeXHOW CUCTEMOM M HeBaHKOBCKOM KOMMepyeckoir CTpykTypoi. OH nogpasymeBaet
CYLLECTBOBaHWE ONpedeneHHbIX (OMHAHCOBLIX B3aMOOTHOLIEHUA MExXAy ydYacTHukamu. Ha
KapTO4Ke, BbIMYCKAEMOM B paMKax MpoekTa, pa3MeLlarTcs NoroTurbl 6aHKa—3MUTEHTa,
NNaTeXHOW CUCTEMbl U OpraHW3auuu, y4acTBylowlei B MNPOeKTe W MpeaoCcTaBnsoLLen
OONOMHUTENbHBIA cnekTp ycnyr. B GonbluMHCTBE cnyvaes, Co3AaBas KOBPEHOMHrOBLIN
NPOAYKT, 1 BaHK, 1 ero napTHEpPbI HaLeneHsl Ha 06MeH MHAOpMaLMEN 1 pacluMpPeHne CBOEN
KNUeHTCKo H6asbl.

B 6ankoBckon ccepe benapycu kobpeHauHr nosieunca B Havane 2011r. [llepBbim
BaHkom B cermeHTe kobpenamHrosbix KapT 6bin OAO  MTbaHk, KOTOpbIM 3anyCcTUi CBOK
kapTy «OpgHa Ha BCe» BMeCTe C CETbI CarnoHoB «CBsa3HOM». [1NacTMK Takoro Tuna coyeTan B
cebe, Kak npasuno, cbeperatenbHyto, KpeanuTHyH N GOHYCHY0 cocTaBnstoLyo. Cnycta 2 roga
NpaKTUYeCckn Kaxabln BTOpoi BaHk benapycu mor noxsactatbCsl HanmMumem xoTs Obl OgHON
koBpeHANHroBomn kapTbl, a y ynomsaHyToro OAO MTBaHka cyeT Lwen Ha A4eCaTKu.

Ha [aHHbIN MOMEHT, KOBpeHAMHIOBbIE KapTbl MpeanaratT crnegytouwmne bGenopycckue
BaHKu:

1. OAQ «benrasnpombaHk» coBMeCTHO ¢ ceTbto A3C «[a3npoMHedTb» co34anu KapTy
Visa Bonus «Pa3am 3 Hami».

2. OAO «bennHBecT6aHKk» coBMecTHO ¢ MobunbHbIM onepatopoM «life:)» BbinycTunmn
kapTy «life:) boryc» Ha 6ase BEJIKAPT-TTIPEMWYM-Maestro.

3. OAO «BlNC-C6epbaHk» coBMeCTHO ¢ «benamnax BbinyckatoT kapTy Visa «benasuay.

4, OAO «TexHobaHK» COBMECTHO C MexZayHapogHoM cuctemon pacuétoB WebMoney
Tranfer cosganu kapty Visa Electron WebMoney.

5. OAO «MTBbaHk» coBmecTHO ¢ nabopaTtopueit «CMHIBO» BbIMycKaloT kapTy Visa
MTBaHk—CwuHaBo.
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Takum 06pa3om, KOOPIHAMHT — 3TO COBMECTHOE (PYHKLMOHWPOBAHUE W MPOABUXEHME
OBYX TOProBbIX MapoK OQHOTO WS Pa3HbIX NPOM3BOAWUTENEN ANS YBENUYEHUS NPUBLINK UK
nonynspusauuu. Hanpumep, nnactukoBas kapta kakoro-nnbo 6aHka, npou3BoasLero
NPOLLECCUHT KPEOMTHBIX KapT, NO3BONSOLAn Hakannmeatb BOHYCbI NpY NOKYNke aBMabuneTos,
a npu OOCTUXEeHUM OnpedenéHHOro KOonmmM4yecTBa OYKOB — Jalolias npaBo OgopmneHus
npemuanbHbIX aBnabuneTos.

OpgHako, HeCMOTpsi Ha  SIBHYW  BbIrO4Y [OaHHOMO MPEAsIOKeHWs, CyLeCTBYHOT
onpegenexHble NpUYMHbI, KOTOPbIE COEPXMBAOT pasBuTUE KOOPEHAMHra, K KOTOPbIM MOXHO
OTHECTH:

— 006s3aTeNbHbI BbIMYCK KapT, OCHALWWEHHbIX 4MroM, Ans Bcex 6aHkoB. Yunosas
TEXHONOTMSA Aaneko He AeléBasi, 3Ha4YMT, CTOMMOCTb U 0BCnyXMBaHUE KapT ¢ yunom Gyaet
OWyTMMO 6MTb NO KapmaHy, HO MPEMMYLLECTBOM 3TOW KapTbl sBnsieTcs 6e30nmacHOCTb OT
MOLLUEHHWNYECTBA, TaK Kak TaKyt TEXHOMOIMI0 CIIOXHO B31OMaTh;

— MapTHEpCTBO oAHOro 6aHka u ogHoro GpeHaa. BbixoguT Tak, 4To NONyYUTb KapTy He
CNOXHO, HO CKMAKa 3TOM kapTbl ByaeT AOCTYMHA TONBKO NS OAHOW OpraHu3aumun. [loctaTouHo
HeyqobHO HOCUTL ¢ coBon No 15 KapToyek, MbiTasCb CIKOHOMUTb WK NONY4UTb GOHYChbI B
TOProBbIX TOYKAX, KOTOPbIMU Bbl NOSb3yeTech Hanbonee 4acTo;

— HUM3Kas KOHKYPEHTOCMOCOOHOCTb M HEBLICOKAS KBaNMUKaLMs MEHEDKMEHTa,

— MpPaKTUYECKU OTCYTCTBYIOT KPYMHbIE PUTENNOBLIE CETU, A TE Xe, KTO eCTb, He Bceraa
XOTST COTPYyAHUYATb.

[Ins Toro, YTobbl NPOEKT OCYLLECTBUTb, HY>KHO NPOBECTU TLLATENbHYKD PaboTy Ha pbIHKE
onpegeneHHoro BpeHaa: u3yunTb 3TOT PbIHOK, MPUAYMaTb WO NPOEKTa, HANTU HaAEXHOro
napTHepa—eaMHOMbILLNEHHUKA, pa3paboTaTb 06LLy0 cTpaTeruto, pe3ynbTaToM 3Toi paboTbl
CTaHeT YCMELLHbIA N 3PGEKTUBHLIA NPOAYKT. HO 3TO TONBKO CTagust UCCefoBaHus, TO, 4TO
ByneT Ha NpakTuKe, MOXET OKa3aTbCs COBEPLLEHHO ApyriM. He Bceraa oxuaaHus coBnagart
C peanbHbIMX pesynbTaTamn. 3anycTUTb 3TOT MPOEKT HEnerko, a BOT yaepxaTb ero Ha
[AaHHOM PbIHKE eLle Tsxenee. TYT yxe HyXHbl Apyrie Mepbl No NOAAEPXKaHMI0 NPOeKTa: NoMCK
HOBbIX MapPTHEPOB, HOBbIE WCCMEOOBaHWS, PeKnaMHble KamnaHuum AN CyWECTBYHOWMX U
NOTEHLMANbHbIX KITMEHTOB.

OpnHako, ¢ onpedeneHHON [OMen YBEPEHHOCTU MOXHO CcKasaTb, YTO NnacTuKoBas
KapTa, koTopas NO4AEPXMBaeT Kakylo—nnMbo nporpaMmy MOOLPEHUS KMUEHTOB, SBNSETCS
bornee BbIFOAHLIM MNATEXHbIM CPEACTBOM, YEM KapTbl, HE WMEKLIME HUKaknX OOHYCOB.
Mobas kobpaHaoBas NporpamMma, No3BONSAOLAN HaKONUTL Bannbl 4nNs NonyYeHns nogapka ot
KOGhEMHOM KPYXXKW BNOTb A0 aBTOMOBUNS, CUIbHO BAMSIET HA AEUCTBUS KNWEHTA yYacTHUKA
NporpamMmmbl. 3TO OYEHb MOLLHbIA CTUMYNATOP K Gonee YacToMy UCMoNb30BaHWK CBOEN KapThbl
W TpaTte GOnbLLIEro KONMYECTBa AEHEr Ha MOKYMKW NOCPEACTBOM 3f1EKTPOHHOMO NnaTexa wunu
WHTEpHET-NNaTexa.
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DEVELOPMENT STRATEGY COMPETITIVE DOMESTIC AGRICULTURAL ENTERPRISES

Historical experience of the development of civilization shows that market relations
promote the advance of a robust economic system designed to improve efficiency and capable
of self-regulation [2, p.161].

World practice shows that the marketing in the conditions of the development of a market
economy is one of the defining elements of any entity involved in commercial activities.
Agrarian marketing has specific features of its own; it differs greatly from similar systems in
other branches, and is characterized first of all and particularly by the specificity of agricultural
production and the specific properties of agrarian products as a whole [3].

It should be noted that today marketing activities are not sufficiently made use of by
agrarian companies.

Therefore, task number one is to identify the peculiarities of the management of
marketing activities in which agrarian companies are involved. One more important problem
deals with the identification of a development strategy that would allow us to find the most
advantageous approach to the management of marketing activities both from industrial and
commercial standpoints.

Contemporary economic literature describes different marketing approaches to the
management of marketing activities; however, a properly well-reasoned choice of one of these
approaches applicable to the conditions of the agrarian production in Ukraine has not been
made so far.

Therefore, the purpose of this research is to make a thorough analysis of available
marketing approaches to the management of marketing activities and to choose the optimal
marketing approach applicable to agrarian market conditions.

Foreign and domestic economic literature sources share very often different and rather
interesting opinions on marketing approaches to the management of the activities of different
entities in the market. However, when analyzing the Ukrainian agrarian market it is rather
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